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PROGRAMME: BTTM II 
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SEMESTER:  TWO 
COURSE:   CULTURE AND HERITAGE TOURISM  
COURSE CODE: LHM 2124 
CREDIT UNITS:  3 
FACILITATORS: DR. PROVIA KESANDE, MR. NABAKIRA DAVID, MR. 
ASUMAN KABUZI AND MR. JOSEPH OKELLO. 
 
Course description 
This course is designed to provide an understanding of cultural and heritage tourism. 
It provides students with an overview of the theory, practice, history, terminology, and 
current issues of culture and heritage tourism planning and management. The course 
also examines culture and heritage tourism from a variety of perspectives (e.g., local, 
national, and international). Specific reference will be made to the built, natural, and 
cultural resources for tourism destinations on a variety of scales from World Heritage 
Sites to small, rural attractions. This course will explore the economic, environmental, 
social, and political aspects of culture and heritage tourism using examples in Uganda 
and around the world. 
 
Course objectives 

• By the end of this course, students should be able to: 

• Identify and explain the principles and elements of culture and heritage tourism. 

• Demonstrate an understanding of culture and heritage tourism. 

• Explain the relationship between culture and heritage tourism. 

• Recognise the role and scope of culture and heritage in providing travel generators 
and recreational destinations. 

• Demonstrate ability to develop cultural tourism products and explain the 
cultural tourism opportunities in Uganda 

 
Learning Outcomes 

• On completion of the course, the learner should be able to: 

• Identify the various organizations associated with the management of culture 
and heritage sites 

• Demonstrate an understanding of the management issues associated with culture 
and heritage sites. 

• Discuss the various techniques used in the management of culture and heritage 
sites. 

• Examine the planning, policy, and management of culture and heritage tourism 
destinations. 

• Understand basic planning, management, and policy guidelines for cultural and 
heritage tourism development. 
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Course content 

Topic Sub-Topic  
Introduction to 
Cultural Tourism 
philosophy and 
management 

• The concept of culture 

• Culture and tourism 

• Engaging with cultural heritage 

• Global and local overview of culture 
and heritage tourism. 

Mr. 
Asuman 
Kabuzi 

Cultural Tourism, and policies 
Issues 

• Cultural tourism as a tourism 
product. 

• Culture and globalization. 

• Cultural strategies: Developing a 
cultural tourism policy . 

Mr. 
Asuman 
Kabuzi 

Cultural and heritage site 
management 

• Creating value and visitor 
experience. 

• Understanding the new customer 
perspective. 

• Strategies for managing cultural 
and heritage sites . 

• The logic of Service-Dominant 
Logic. 

Mr. 
Joseph 
Okello 

Interpretation at cultural 
attractions. 

• Interpretation techniques. 

• Depth of interpretation vs customer 
experience. 

• Key visitor experience challenges: 
experience, interpretation, and 
authenticity. 

Mr. 
Joseph 
Okello 

Managing heritage  and 
cultural tourism resources 

• Ownership and location. 

• Intangible Heritage and Its 
Management. 

Mr. 
Joseph 
Okello 

Impact of cultural tourism on 
host communities 

• Cultural tourism impacts. 

• Challenges in achieving sustainable 
cultural tourism. 

Dr. 
Provia 
Kesande 

Emerging concepts and case 
studies of eco-cultural tourism 

• Understanding staged authenticity. 

• Cultural commodification: Case 
studies in Uganda. 

Dr. 
Provia 
Kesande 

Developing cultural tourism in 
Uganda. 

• Understanding Ugandan culture. 

• Challenges of developing cultural 
tourism in Uganda. 

•  Steps for cultural site development 
and promotion. 

Dr. 
Provia 
Kesande 

Culture and heritage in Uganda Religion: Major sites in Uganda for 
these religions 

• African tradition 

• Anglican 

• Catholic 

All 
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• Islam 

• Hindu 

• Bahai 

• Sikh 

 

The arts in Uganda 

• Guest Lecture-Nyanzi and Joseline 
Alinda. 

• Contemporary art sculptures 
ceramics 

• Drawing and painting 

• Textiles and fashion 

• Cuisine and beverages 

 

Dressing 

• Traditional dress 

• Modern dress types 

• Dress and identity 

 

Gender roles and family 

• Marriage 

• Marriage forms or types 

• Marriage customs 

• Social customs 

 

Initiation ceremonies 

• Child naming 

• Death and burial 

• Coronation 
 

Music dance and drama 

• Music instruments 

• Guest Lecture-Rwangyezi Ndere 
center. 

 

Mode of delivery 

a) Lectures 

b) Presentations 

c) Guest speakers 

d) Videos 

e) Group discussions 

f) Case studies 
 
Mode of assessment 
Coursework  30% 
Final Examination 70%  
Total   100 
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