Course Name:	PRINCIPLES OF DIGITAL MARKETING Course Code:	BSM2106 
Course Level:	3 
Credit Units:	5
Contact Hours:	75 
BRIEF COURSE DESCRIPTION: 
This course introduces students to the digital marketing environment and the digital marketing channels. This is based on the fact that most of the dynamic and effective innovations in marketing are presenting themselves in digital channels which have the power to drive marketing strategy and enhance the competitiveness of firms. Students pursuing this course learn about digital marketing, search engine marketing, e-mail and mobile marketing, social media marketing, video marketing and pay-per-click advertising
Course Objectives 
The main objectives of this course are: 
1. To enable learners to understand why and how to use digital marketing for multiple goals within a larger marketing and/or media strategy. 
2. [bookmark: _GoBack]To enable learners to acquire knowledge of and understand the major digital marketing channels - online advertising: digital display, video, mobile, search engine, and social media.
3. To facilitate learners in acquiring knowledge on how to measure digital marketing efforts and determine its ROI.  
4. To expose learners to the latest digital ad technologies.  
5. Introduce learners to non-internet channels of used to advertise products and services. 
Learning Outcomes
At the end of the course learners will be able to:
1. Integrate marketing knowledge in relation to digital marketing and media, and apply it to develop marketing strategies.
2. Demonstrate knowledge on how to develop, evaluate, and execute a comprehensive digital marketing strategy and plan. 
3. Know the fundamentals of running online ad campaigns and interpreting their results.
4. To evaluate and/or measure the impact of digital marketing efforts on the marketing performance of a commercial organization.   


Course content
	Topic
	Details
	Facilitator
	Duration 

	1. Introduction and the Environment 
 
	· What digital marketing means
· Moving from traditional to digital marketing
· Integrating traditional and digital marketing
Digital environmental elements
	Mr. Mudidi Patrick
	6 hrs


	2. Digital marketing Planning and strategy 
 
	· Creation of a Digital plan
· The building blocks of marketing strategy
Online Marketing strategies
	Mr. Mudidi Patrick
	8 hrs


	3. Search Engine Marketing

	· Search Engines
· Key SEM Metrics
	Ms. Kyalimpa Stella
	4 hrs 

	4. Search Engine Optimization (SEO)

	· What is SEO, 
· Types of SEO
· Basic SEO guidelines
· Link Popularity
	Ms. Kyalimpa Stella
	7 hrs

	5. E - mail marketing

	· Components 
· Types of e-mail marketing
· Step-by-step process 
· Important Metrics
	Mr. Banura Isaac
	6 hrs 

	6. Mobile marketing

	· Mobile messaging channels
· Location and Mobile
· Mobile Commerce
· Integrating mobile into online marketing
	Mr. Banura Isaac
	6 hrs 

	7. Social media marketing 

	· Using social media to solve challenges
· Creating a social media strategy
· Recovering from an online brand attack
	Mr. Timothy Kimera
	8 hrs 

	8. Video Marketing

	·  Video content strategy
· Step-by-step video production
· Video Promotion
	Mr. Timothy Kimera
	6 hrs 

	9. Affiliate Marketing

	· The building blocks
· Setting up a campaign
	Mr. Timothy Kimera
	6hrs 

	10. Pay Per Click advertising 

	· Set your goals
· Set up your account
· Manage your campaign
· Analyze your results
	Mr. Timothy Kimera
	8 hrs 

	11. Analytics

	· Digital marketing metrics
· Web Analytic tools
· Social Media Analytics
· Mobile Analytics
	Ms. Kyalimpa Stella
	10 hrs 



Course Delivery Mode:
Lectures and class participation, case studies, tutorials, class group discussions, exercises and presentations.
Course Assessment:
The examination will cover the student’s knowledge and understanding of Digital Marketing and their application to Integrated Marketing Communications Strategy and decision making. Assessments will be done in line with university rules on examinations and coursework where:  
The overall assessment will consist of two parts, thus;
Coursework			:	30%
Final Examination 		:	70%
Total				:	100%
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