SOCIAL MEDIA
The term social media refers to a computer-based technology that facilitates the sharing of ideas, thoughts, and information through virtual networks and communities. Social media is internet-based and gives users quick electronic communication of content, such as personal information, documents, videos, and photos.

Social media platforms allow users to have conversations, share information and create web content. There are many forms of social media, including blogs, micro-blogs, wikis, social networking sites, photo-sharing sites, instant messaging, video-sharing sites, podcasts, widgets, virtual worlds, and more.

Some of the most popular social media platforms in our social media guide: Facebook, Twitter, LinkedIn, Instagram, Snapchat, TikTok, Pinterest, Reddit, YouTube, and WhatsApp

Different Types of Social Media Networks
· Social Networks: Facebook, Twitter, LinkedIn.

· Media Sharing Networks: Instagram, Snapchat, YouTube.

· Discussion Forums: Reddit, Quora, Digg.

· Bookmarking & Content Curation Networks: Pinterest, Flipboard.

· Consumer Review Networks: Yelp, Zomato, TripAdvisor.

What are the 10 benefits of social media?

The advantages / Positive Effects of Social Media
· Building Relationships and Staying Connected. Social media can make it easy to find groups of like-minded people or make new friends. ...

· Finding Your Voice. ...

· Showing Empathy and Kindness. ...

· Offering Support. ...

· Better Communication. ...

· Spreading News. ...

· Building a Business. ...

· Establishing Authority.

Disadvantages of Social media
· Lacks Emotional Connection. ...

· Gives People a License to be Hurtful. ...

· Decreases Face-to-Face Communication Skills. ...

· Conveys Inauthentic Expression of Feelings. ...

· Diminishes Understanding and Thoughtfulness. ...

· Causes Face-to-Face Interactions to Feel Disconnected. ...

· Facilitates Laziness.

Social media marketing

Social media marketing refers to business activity on social media platforms which contributes to marketing objectives such as brand awareness, website traffic, and customer acquisition.
This activity is predominantly in the form of content —such as text, images and videos — but also includes community engagement and paid ads.

At the heart of great social media content is the audience’s desire to share it. When your audience share your content, they become your channel of distribution.
Whether it’s tagging a friend in an Instagram post or retweeting something to their audience, content that is highly relevant and visually attractive is likely to receive high engagement and shares.

The Top 10 Benefits of Social Media Marketing
· Increased Brand Recognition
· Improved brand loyalty
· More Opportunities to Convert
· Higher conversion rates
· Higher Brand Authority
· Increased Inbound Traffic
· Decreased Marketing Costs
· Better Search Engine Rankings
The 7 functional building blocks of social media
In "Social media, researchers provide a framework that defines social media, which includes seven functional social media building blocks: 
· Identity (data privacy controls and tools for users self-promotion) 
The identity functional block represents the extent to which users reveal their identities in a social media setting. This can include disclosing information such as name, age, gender, profession, location, and also information that portrays users in certain ways (thoughts, likes, dislikes, etc.). High identity: LinkedIn.

· Conversations (conversation velocity and the risks of starting and joining)
The conversations block of the framework represents the extent to which users communicate with other users in a social media setting. Conversations happen for all sorts of reasons: to meet like-minded people, to build self-esteem, to promote their ideas. It is important to know the protocol and format for conversations. High conversations: Blogs, Facebook; secondary level: Instagram, Twitter, YouTube.

· Sharing (content management system and social graph)

Sharing represents the extent to which people exchange, distribute, and receive content, such as photos, videos, music, etc. Evaluate what objects of sociality your audience has in common. High sharing: Pinterest, YouTube, Flickr, Instagram; secondary level: Facebook, Twitter.

· Presence (creating and managing the reality, intimacy and immediacy of the content)

Presence represents the extent to which people can know if others are accessible, virtually or physically, like when you “check in” at a location or are “available” online. High presence: Foursquare; secondary level: Facebook, Twitter.

· Relationships (managing the structural and flow properties in a network of relationships)
The relationship block is about how users can be connected to each other, such as a “friend,” “fan,” “connection,” etc. Some relationships are formal, regulated and structured, like LinkedIn, which shows you how many degrees of separation from a “target” member, referral systems, and introductions. Whereas with sites like Twitter and YouTube, relationships hardly matter. In general, social media communities that don’t value identity highly, also don’t value relationships highly. High relationships: LinkedIn, Facebook.

· Reputation (monitoring the strength, passion, sentiment and reach of users and brands)
Reputation represents the extent to which people can identify the standing of others in the social media setting, and can have different meaning on different social media platforms. LinkedIn builds reputation based on endorsements from others, Twitter by the number of followers and retweets, Facebook on “likes,” YouTube on “ratings,” etc.

· Groups (membership rules and protocols)
This functional block is the extent to which users can form communities and sub-communities, especially the larger the group of friends, followers, and contacts become. High groups: Google+ (circles); secondary level: Facebook (lists, groups, interests), Flickr.
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